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Shanghai American Center (SAC) is a
public —private partnership established to devel-
op the commercial relationship between US and
China. SAC currently consists of Maryland cen—
ter, Pennsylvania Center, Michigan Center, DC
Center China, Wisconsin Center, Minnesota
Center and Council of Great Lakes Governors.

1, Account Executive — Automobile Industry
Report to: Executive Director

Duties and responsibilities:

1. Serve US automobile companies that are interest-
ed in the China market;

2. Conduct research and analysis based on the re-
quirements from US companies and put together into
reports;

3. Provide Chinese market entry strategy for those
companies when necessary;

4. Maintain customer relationship, follow up and co-
ordinate with customers' China business if necessary;
5. Other task as assigned

Requirements:

1. Bachelor's degree or above in Mechanical Engi-
neering, Automobile Engineering, Business Admin-
istration, International Trading or related;

2 At least 5 year's marketing and consulting experi-
ence of US/China automotive industry and mechani-
cal/electrical products would be a plus;

3. Strong in business analysis and project manage-
ment;

3. Excellent written and verbal communication skills
in both Mandarin and English;

4. Good computer skills;

5. Initiative and active team work player;

6. Responsible and result-oriented; can work under
pressure.

2, Assistant Director
Report to: Executive Director
Duties and Responsibilities:
-Assist the Executive Director in overall manage-
ment with focus on marketing and business develop-
ment;
-Work with team to:

Deliver results for all kinds of projects, missions
and events etc.
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Keep and develop good liaison with related orga-
nizations, corporations, local authorities and enhance
the reputation of the center;

Interface with government, trade organizations as
well as US and Chinese corporations for new busi-
ness development;

Initiate and market programs related to the center's
business;

Implement promotional activities;

Requirements:

-Master's degree or above with major in Business
Management, Marketing or relevant;

-Minimum of 3 years' working experience;

-Strong bilingual (English and Chinese) and commu-
nication skills;

-A team player but can also work independently;
-Self-motivated and able to work under pressure;
-US living/education background preferred

3, Executive Director

Report to: Chief Executive

Duties and Responsibilities:

-In charge of the center's overall operation with focus
on marketing and business development;

-Organize and anticipate events, forums, seminars,
conferences, business meetings, missions etc;

-Keep and develop good liaison with related organi-
zations, corporations, local authorities and enhance
the reputation of the center;

-Interface with government, trade organizations as
well as US and Chinese corporations for new busi-
ness development;

-Initiate and market programs related to the center's
business;

-Implement promotional activities;

Requirements:

-Master's degree or above with major in Business
Management, Marketing or relevant;

-Minimum of 5 years' working experience with at
least 3 years at management level,

-Strong bilingual (English and Chinese), can inter-
face with top executives of local and multinational
companies;

-A team player with leadership abilities to motivate,
manage and drive the team;

-Strong communication and PR skills;
-Self-motivated and able to work under pressure,
open and mature with passion for success.

-US living/education background preferred

About us:
Center of American States (CAS) is a public-private

partnership established to develop the commercial
relationship between US and China. CAS currently
consists of Maryland center, Pennsylvania Center,
Michigan Center, DC Center China, Wisconsin Cen-
ter, Minnesota Center and Council of Great Lakes
Governors.

Related websites:

WWW.mccusa.org

WWW.pausa.org.cn

www.dccenterchina.org

4, Senior Account Executive — Foreign Direct In—
vestment
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Duties and responsibilities:

- Undertake the responsibility of acquiring Foreign
Direct Investment from domestic companies to the
U.S independently

- Develop and monitor the FDI leads

- Conduct project research and consulting indepen-
dently in English

- Liaise with local and overseas government organi-
zations and businesses

- Deliver quality solutions to achieve customer sat-
isfaction

- Other tasks assigned by the management

Requirements:

- Master degree holder, major in
nomics/bio-medical/ MBA or related discipline;
- 5-8 years’ working experience in consulting or re-
lated government offices

- Excellent written and spoken English and Man-
darin

- US educational/working background preferred

- Strong analytical skills, well-organized and re-
sponsible;

- Self-motivated, can work under pressure

Eco-

5, Senior Account Executive —Destination Pro-

motion
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Responsibilities:

Work as the representative of US destination
in the China market, develop and implement China
promotion strategies for destination client;

Develop and implement trade and consumer
marketing campaigns across a range of distribution
channels;

Prepare reports and marketing materials;

Manage relationship with tourism-related a-
gencies;

Negotiate and manage co-op promotions with
consumer brand partners, airline partners and travel
trade partners on behalf of client destination;

Attend and manage booth at tourism-related
forums, summits and trade shows;

Others as assigned.

Requirements:

Over 10 years’ experience in travel promo-
tions at a major advertising agency, PR agency, or
National Tourism Office;

Bachelor's degree or above with major in
tourism or PR related disciplines;

US living/education background a plus;

Native Chinese with fluent oral and written
English;

Able to work independently and with team as
well;

Initiative, well organized, presentable with
strong communication skills.

You received this message because you are sub-
scribed to the Google Groups "Boaihexie" group.

For more options, visit this group at http://blog.sina.
com.cn/boaihexie in China, and at http:/groups.
google.com/group/boaihexie out of China.

AR DU A E BRE, B
%m%f—jt,ééf@wk?%?ﬁ REFEDN, ﬂllz**

R B SRR . 55 A S0, s e i
=R (tﬁﬂ}ﬂtn J_EJ:{-! sl SEC
LiBiBRE THE AT LT EEEN

ﬁhiﬁ‘t)\i,?ﬁiﬁﬁéﬁéﬁmﬁiﬂﬁkﬁi

Grace Lin-Fadel
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Yang Laoshi from the St. Clair Place is teaching exercise
and ballroom dancing on every Sat. and Sun. from 2:
30pm to 4pm at the St. Clair Place Senior apartment
(1380 E. 13th St. Cleveland, OH 44114). If anyone is in-
terested in joining group exercise, it’s free and good to
come out. Street parking are free on weekend.

President of Chinese Women Association of Cleveland (CWAC)2013-2014
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Bo Li, CFP, ChFC, MBA

18 Cell: (440) 223-3838

Xin Sa, Life Insurance Specialist
PEFT Cell: (216) 849-7868
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Solon Financial Group, LLC

-An independent financial services company
Tel: (440) 519-1838 Fax: (440) 519-1878

6200 SOM Center Rd, B21, Solon, OH 44139
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Insurance & Annuities: Prudential, American General, MetLife, ING ReliaStar, Jackson National, John

Investments: American Funds, OppenheimerFunds, Fidelity Investments, BlackRock, T.Rowe Price,

Securities offered through Multi-Financial Securities Corp, member FINRA/SIPC. Solon Financial Group, LLC is not affiliated with Multi-Financial Secu-
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Margaret W.Wong & Associate Co.,L.P.A. Attorneys At Law

13243 http://www.cimwong.com Z£3Z 48 http://www.imwong.com Email wong@imwong.com
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3150 Chester Ave. New York, NY 10013
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